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Abstract  

The term of trade areas is topic of many scientific disciplines and always relates to space. 
Therefore, the geographical (spatial) approach plays a fundamental role in their re-
search. The trade areas definition can be considered as one of the key terms of geomar-
keting. Its application is used not only in the localization of the retail, but also in quan-
titative and qualitative analysis of the potential customers. The methodological diversity 
of the trade areas delimitation is based on various available datasets. The universal 
methodological procedure for the trade areas delimitation has not been adopted yet. 
The authors' attention is focused on the trade areas delimitation for the Avion Shopping 
Park in Bratislava. An anonymized data of mobile operators based on passive location of 
the potential consumers were used. Applied method and data has a wide range of ap-
plication in marketing practice. 
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Úvod  

 

Jedným z faktorov ovplyvňujúcich podiel spoločnosti na trhu a modely substitúcie 

medzi prístupnými komerčnými možnosťami je rôznorodá priestorová disperzia spotre-
biteľov a predajcov (Davis, 2006). Jej poznanie a pochopenie môže byť nápomocné pri 

určovaní lokalít pre nové komerčné zariadenia, resp. pre pochopenie existujúcej pries-
torovej štruktúry v snahe získania výhodnejšieho postavenia na trhu. V tomto zmysle 
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