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AKO CASTO A AKO DLHO NAKUPUJU SPOTREBITELIA
V NAKUPNYCH CENTRACH V BRATISLAVE?

PRISTUP KONCENTRICKYCH ZON

How often and how long do consumers shop in shopping malls in
Bratislava? Concentric zones approach
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Anotace

Nakupovanie sa stalo sucastou nasho kazdodenného zivota, nie vsak kazdodennych aktivit v priestore. Vyber
lokality na realizaciu nakupov je v priestore premenlivy v kontexte preferujiucich nakupnych formatov. Obdobne
sa okrem lokality nakupu meni aj frekvencia a c¢as nakupu. Prispevok je zamerany na analyzu nakupného spravania
spotrebitelov v meste Bratislava v zmysle hladania odpovedi na vyskumné otazky: Suvisi frekvencia nakupov a
cas nakupovania so vzdialenostou od miesta bydliska spotrebitelov? Ako Ccasto spotrebitelia nakupuju
v maloobchode? Kolko casu spotrebitelia stravia nakupovanim? Analyza prebiehala v prostredi geografickych
informacnych systémov (GIS) aplikiciou pristupu vyclenenia koncentrickych zon. Casové aspekty ndakupného
spravania spotrebitelov sa istou mierou prejavujii aj v priestore, avSak nemozno diskutovat o zretelnej zavislosti
od vzdialenosti nakupného centra.
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Annotation

Shopping has become a part of our daily life but not a part of daily activities in space. Preference and choice of a
shopping centre for realisation of shopping is variable in space within the context of preferred shopping types.
Similarly, not only location of shopping but also time, frequency and duration vary. This paper is focused on the
analysis of shopping behaviour of consumers in the urban area of Bratislava (Slovakia). The following research
questions were stated: 'Do frequency and time of shopping relate to the distance of a shopping centre from the
consumers' place of residence?', 'How often do consumers do their shopping in retails?' and 'How much time do
consumers spend shopping?'. The analysis was conducted in the environment of geographical information systems
(GIS) by applying an approach of defining concentric zones. To some extent, temporal aspects of consumer
shopping behaviour are also shown in space. However, it is impossible to talk about clear dependance on the
distance of the shopping centre.
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